
CONTENT MARKETING
4. Visual & Video content



Where are we?

1. The Big Picture

2. Content Planning

3. Written Content

4. Visual Content. Video & Hybrid Formats

5. Landing Pages. Content Distribution

6. Content Analysis. Live Demo



#4 Visual Content

1. Visual styleguide

2. Standalone visual content

3. Visual content:
1. Types & examples
2. Tools
3. Platforms

4. Video content:
1. Types & examples

It looks like you’re trying to ask a 
question.

Please, use sli.do – CM4



VISUAL STYLEGUIDES









Building Your Visual Styleguide

• Colors

• Focus

• Technical parameters
• Size
• White space
• Angles

• Emotion

What to shoot, How to shoot it, What does it say?



Styleguide Examples

https://www.hubspot.com/style-guide

https://www.hubspot.com/style-guide


https://drive.google.com/drive/u/1/folders/1a9pHLwDnme-sTNhH2S4wRvrAhc2VMMjL

https://drive.google.com/drive/u/1/folders/1a9pHLwDnme-sTNhH2S4wRvrAhc2VMMjL


CONTENT DECENTRALIZATION
sli.do – CM4



Supplementary Visuals





CONTENT DECENTRALIZATION

OWN WEBSITEEXTERNAL PLATFORMS



CONTENT DECENTRALIZATION

OWN WEBSITEEXTERNAL PLATFORMS



CONTENT DECENTRALIZATION



STANDALONE VISUAL CONTENT
sli.do – CM4



Standalone Visual Content



Platform Specifics

Geofilters Face Swap

http://www.businessinsider.com/graham-allgood-uses-snapchat-geofilter-for-internship-interview-2016-5
http://www.adweek.com/news/technology/netflixs-outdoor-ads-let-snapchat-users-swap-faces-characters-frank-underwood-171212


Rule of thirds



One focus



Interesting Backgrounds



Point-of-view



Reflections



Leading lines



Repetition



Details















What?
Types of visual content

sli.do – CM4



Motivation, Inspiration



Emotion



Behind the Scenes



Using the grid



Influencer Marketing
BB8 in Paris

https://www.youtube.com/watch?v=g0edK5jRBwk


User Generated Content



User Generated Content https://www.youtube.com/watch?v=TKNA5GnO7Xs

https://www.youtube.com/watch?v=TKNA5GnO7Xs


Product shots - lifestyle



How-to Posts www.mrporter.com/journal/a-gentlemans-guide/how-to-tie-a-scarf/1523

http://www.mrporter.com/journal/a-gentlemans-guide/how-to-tie-a-scarf/1523


Interactive Content

2015: https://www.youtube.com/watch?v=s0lOBx3BG2I
2016: https://www.youtube.com/watch?v=y8ej9na683E - https://www.instagram.com/tsff2016_escaperoom/

https://www.youtube.com/watch?v=s0lOBx3BG2I
https://www.youtube.com/watch?v=y8ej9na683E
https://www.instagram.com/tsff2016_escaperoom/


Interactive Content



Infographics



Infographics

http://blog.airbnb.com/wp-content/uploads/2015/09/SFLocalList-MT-090115_r11.pdf

http://blog.airbnb.com/wp-content/uploads/2015/09/SFLocalList-MT-090115_r11.pdf


How?
Visual Content Tools

sli.do – CM4



Copyrights & Sourcing Visuals

• http://librestock.com/

• https://www.pexels.com/

• https://unsplash.com/

• https://magdeleine.co/

• https://pixabay.com/

• https://picjumbo.com/

• https://burst.shopify.com/

• http://www.freepik.com/

• http://www.flaticon.com/

Full list: https://valchanova.me/free-stock-photos/

http://librestock.com/
https://www.pexels.com/
https://unsplash.com/
https://magdeleine.co/
https://pixabay.com/
https://picjumbo.com/
https://burst.shopify.com/
http://www.freepik.com/
http://www.flaticon.com/
https://valchanova.me/free-stock-photos/


Canva https://canva.com

https://canva.com/


Canva https://canva.com

https://canva.com/


Pablo https://pablo.buffer.com/

https://pablo.buffer.com/


Coolors https://coolors.co/

https://coolors.co/


Freepik
https://www.freepik.com/

https://www.freepik.com/


Piktochart https://piktochart.com/

https://piktochart.com/


Infogr.am https://infogram.com/

https://infogram.com/


VIDEO CONTENT





VIDEO CONTENT TYPES
sli.do – CM4



Telling a story

https://www.youtube.com/watch?v=5jYLRfuYsI4

https://www.youtube.com/watch?v=5jYLRfuYsI4


Storytelling

• 59 800 views

• 919 reactions

• 2216 website visits

• 5.25% engagement rate

• 50% more time spent on site

https://www.facebook.com/wishiogifts/videos/1507200249589091/

https://www.facebook.com/wishiogifts/videos/1507200249589091/


Using influencers
Общо 37 000 гледания

https://www.youtube.com/watch?v=Q4xPX8zJL18&list=PLQcKIvrt-2o6I94VLyANDKePnuqRac8Z_

https://www.youtube.com/watch?v=Q4xPX8zJL18&list=PLQcKIvrt-2o6I94VLyANDKePnuqRac8Z_


Explainer videos

https://www.youtube.com/watch?v=MPuG9dEnl-M

https://www.youtube.com/watch?v=MPuG9dEnl-M


Product videos

https://www.youtube.com/watch?v=JgyMKjXtylA&list=PL4I5cq2DfrSo1jzQsVde_QFzO0GX307_B

https://www.youtube.com/watch?v=JgyMKjXtylA&list=PL4I5cq2DfrSo1jzQsVde_QFzO0GX307_B


How-to videos

https://www.youtube.com/watch?v=tVQSyy6k4ZY&list=PL7tqTAgUK4Uxghp-cVwfliIijOd9CfHSl

https://www.youtube.com/watch?v=tVQSyy6k4ZY&list=PL7tqTAgUK4Uxghp-cVwfliIijOd9CfHSl


https://www.facebook.com/cooktastyfood/videos/916036075200719/

https://www.facebook.com/cooktastyfood/videos/916036075200719/


Tasty (BuzzFeed)

• 40 billion video views in 2 years 

• 2016: Launched Tasty: The 
Cookbook

• Customized, Print-on-demand 

• Sold over 100,000 copies in a 
few weeks



Practice:
Create a piece of visual content.
Where would you publish it and why?
(hint: based on your target audience)


